
 
 

 

 

 

Lone Eagle gameshow takes off 
 
Canadian format producer/distributor Lone Eagle Entertainment has 
kicked off production on the first season of a new high-tech race-against-
the-clock gameshow destined for recently rebranded Canadian digital 
speciality channel TVtropolis. 
 
Inside the Box (26x30') revolves around 
the content of iconic TV programming, 
pitting three contestants against one 
another as they try to identify 
memorable shows, actors and TV 
characters from the TV archives. The 
winner then progresses to the final 
round, competing against the clock for 
a cash prize. 
 
Michael Geddes, executive producer and 
president of Lone Eagle Entertainment, 
called Inside the Box a "pressure-
packed" show that delivers "great at-
home playability." 
 
The gameshow, which debuts in fall 2006, is an original production and 
was commissioned by TVtropolis, the Canwest Mediaworks network that 
was rebranded from Prime in May. Inside the Box will be distributed as 
both a finished show and as a worldwide format. 
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